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. ABSTRACT

Date Submitted:
March 26, 2026 This study examined the linguistic patterns and labeling compliance of
eight commercial products produced by a local establishment in
Date Accepted: Kabankalan City. It employed a quantitative research design and content
May 12, 2026 analysis to identify grammatical errors and assess compliance with the
) mandatory labeling requirements of the Philippine Food and Drug
Date Published: Administration. Data were gathered through photographs of the product
July 20, 2026 labels and evaluated using a researcher-developed checklist based on basic
grammar terminology, Surface Structure Taxonomy, and FDA labeling
DOL: standards. Frequency distribution and mean percentage were used to
10.5281/zenodo.21459680 analyze the data. The findings revealed three grammatical errors involving

subject—-verb agreement, linking verb usage, and the proper ordering of
adjectives and adverbs. These errors were classified under misinformation and misordering. Regarding regulatory
compliance, only two products met more than 80% of the mandatory labeling requirements, while the overall
compliance rate was 34.09%, indicating generally low adherence to FDA standards. Although all products
displayed their product names, several labels lacked essential information such as ingredients, manufacturer
details, storage conditions, expiration dates, allergen warnings, instructions for use, and nutritional information.
The study concludes that commercial product labels require substantial improvement in grammatical accuracy,
completeness, and regulatory compliance. A standardized labeling process with grammar checking, compliance
review, and quality assurance is therefore recommended to improve label clarity, consumer protection, and product
credibility.

Keywords: linguistic patterns, grammatical errors, commercial product labels, labeling compliance, FDA
regulations

INTRODUCTION

Language is a factor in a consumer's perception and behavior, specifically in commercial product labeling.
Basically, the commercial product labelling function as practical marketing tools, integrating linguistic, visual,
and cultural components to capture consumer interest, communicate essential details, and meet regulatory
requirements. Within the different regions, product labels show the unique linguistic characteristics being
influenced by cultural heritage, market dynamics, and regulatory requirements. The worldwide strategy for
commercial labeling reflects diverse approaches in wording, syntax, and persuasive methods, balancing local
consumer preferences with brand consistency (Bhatia, 2019; Keller, 2013). Also, Gannon, 2001 cited by Achi
(2017), the product identity is crucial for market success, as it differentiates product, provides quality information,
and ensures safety. Linguistic patterns help create clear, understandable language on product labels, shaping the
brand image and influencing consumer purchasing decisions.
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Cultural norms, consumer trends, and legal frameworks all have an impact on the linguistic patterns on
commercial product labels in Asian markets, which combine traditional aspects with typical marketing strategies
to correspond with the market. Additionally, Krishna and M. Ahluwalia's (2019) study looks at how Indian
consumers' views and purchasing behaviour are impacted by the use of foreign languages on product packaging
labels. It investigates the extent to which package language affects consumers' purchasing intentions. Hosana
(2023) analyzes textual and visual components to investigate the persuasive language strategies used in
commercial labelling. The study finds that rhetorical tactics like alliteration, analogies, hyperbole, and superlatives
are used to make items more appealing.

Additionally, ISO 82079-1 provides the basic guidelines and particular specifications for creating
information that enables users to operate items in a safe and efficient manner. This contains resources such as user
manuals, caution labels, cautions, and instruction manuals. Making sure that product information is
understandable and available to the target market is one of its fundamental components. Regarding language and
localization, the guideline highlights how crucial it is to use languages that are appropriate for the target market.
To guarantee user comprehension and compliance, instructions must also be culturally appropriate.

Javier C. et al. (2024) draw attention to the paucity of research on the language used on product labels
and how it affects Philippine consumers' purchasing decisions. Regulations, consumer behaviour, and design
factors that impact purchasing decisions all influence the linguistic patterns on food labels. 19.6% of Filipino
adults read food labels, with 16.7% concentrating on nutrition facts, according to ENNS (2021), 2018-2019 data.
As a result, giving consumers information about the nutrient composition of food influences their purchasing
decisions and acts as a communication tool. In the Philippines, however, its application is still optional.

However, there are no easily accessible studies in the region that identify the language patterns of
commercial product labelling. In contrast, national regulations govern product labelling methods in the
Philippines. These rules aid in preserving uniformity and safeguarding customers in every area, including
Kabankalan City. The nation's labelling and marking regulations are outlined in the Philippine Consumer Act and
the Philippine National Standards (PNS). In order to protect consumer interests, these regulations require that
product labels provide necessary information, including the product name, ingredients, net quantity, manufacturer
data, and usage directions. Naseem et al. (2020) claim that customers' knowledge, perception, and understanding
of labelled information affect their purchasing decisions. The goal of the study is to improve word choice and
provide more consumer-friendly product labels.

Additionally, since consumers are growing more conscientious and product labelling is essential to their
purchasing decisions, the study seeks to ascertain the language patterns and labelling compliance of commercial
products. Limited study has been done on how this linguistic pattern corresponds with regulatory labelling
compliance in commercial products, based on the numerous studies that have already been done on the linguistic
patterns in advertising and marketing communication. This gap in the literature is another goal of this
investigation. The results could be used as the foundation for creating a process flow chart for product labelling
that the organization can modify. Thus, the goal of this study is to guarantee more precise, trustworthy, and
dependable methods of adhering to necessary information requirements while encouraging proper grammar.

Theoretical Framework

This study is anchored on the Grammar Terminology Theory of Azar (1989; A1), the Theory of Surface
Taxonomy Classification of Stephen Pit Corder and Lang Sapiaen Dulay, Burt, Krashen in Ellis and Barkhuizen
(2005:61), Administrative Order No. 2014 -0030 and FDA (DOH Administrative Order No. 153-2004 “GMP
Rules”) and the Consumer Act of the Philippines.

Language plays a crucial role in ensuring effective communication, especially in product labeling, which
serves as a key channel for conveying information from manufacturers to consumers. Based on Shuy (2005, as
cited in Dacumos, 2017), communication enhances the transmission of product-related information. This study
uses the Basic Grammar Terminology Theory to evaluate the structure, clarity, and grammatical accuracy of
commercial product labels for effective communication and regulatory compliance.
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Corder’s Surface Structure Taxonomy (1993), as outlined in Introducing Applied Linguistics, categorizes
errors in sentence constructions into four types: Omission, Addition, Selection, and Misordering. These errors
include missing elements, unnecessary or incorrect additions, incorrect choices of elements, and misarranged
elements. This classification is useful for linguistic analysis and labeling compliance, as it helps identify
grammatical and structural errors in product labels that may affect consumer understanding and adherence to
regulations.

Moreover, the rules and DFA requirements for labeling (DOH Administrative Order No. 153-2004 “GMP
Rules). Food manufacturing and packaging in the Philippines are primarily regulated under Republic Act No.
10611, the Food Safety Act of 2013, and its implementing rules and regulations. The Food and Drug
Administration (FDA) prescribes its control measures, standards, rules, and requirements for the safety of
processed and prepacked foods and verifies these and all requirements of food law related to activities and
products, including locally produced and imported processed food products under this category, are met.

Republic Act No. 7394, or the Consumer Act of the Philippines (The Consumer Act), provides the general
standards for labeling requirements on all consumer products (including food) and prohibits the manufacture,
import, export, sale, offer for sale, or distribution of any food that is adulterated or mislabeled.

Statement of the Problem
The purpose of this study is to determine the linguistic pattern and labeling compliance of commercial
products. Specifically, this research sought to answer the following questions:
1. What is the common linguistic pattern of commercial local products in terms of grammatical error?
2. What is the extent of mandatory information compliance label found in various local commercial product?
3. How do local product labels comply with required information standards while ensuring correctness in
grammar?

Schematic Diagram
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METHODS

Research Design

The researchers utilized quantitative method and content analysis approach for the study. According to
Creswell and Creswell (2018), quantitative research involves the process of collecting, analyzing, interpreting,
and writing the results of a study in a systematic, objective, and statistical manner. This study is quantitative
research that determines grammatical errors and extent of the mandatory information compliance on eight product
labels from a local commercial establishment in Kabankalan City, using numerical data to identify patterns for
future research. Moreover, to analyze the product labels comply with required information standards while
ensuring correctness in grammar, content analysis approach was used.

Data Gathering Procedure

Prior to the conduct of the study, formal permission sought from the administrators of local commercial
products to allow the research focusing on the linguistic patterns and labeling compliance of commercial products
produced by the Product Enterprise Development Office (PEDO). During the data-gathering process, the
researchers secured an approval from the unit’s director to determine and document each local product labels
through photographs, then be analyzed, and interpreted. To ensure ethical standards, informed consent was
obtained to establish a clear agreement between the researchers and the product representatives, ensuring
confidentiality and safeguarding all information from unauthorized access. Furthermore, the results of the study
would be presented to the institution’s management to promote transparency, strengthen trust, and support
informed purchasing decisions among consumers within the institutional community.

Research Instrument

The researchers utilized a researcher made checklist type questionnaire. Part I is to determine the error
description and number of grammatical errors found in local product labels based on Basic Grammar Terminology
Theory such as subject verb agreement, linking verb, adverb, adjective, punctuation rules, correct tense usage, and
proper noun capitalization and Surface Structure Taxonomy such as addition, omission, misinformation and
misordering. Part II is on label information compliant checklist following the FDA framework. Part III using
rubric draws upon Critical Discourse Analysis (CDA), a framework developed by Norman Fairclough and Teun
A. van Dijk was use to ensure correctness in grammar in local product labels.

Ethical Standards

For ethical consideration purposes, informed consent is essential to conduct research to ensure mutual
agreement between the researchers and the administrator of the product. For the reassurance of confidentiality and
to protect it from unauthorized disclosure. This study on linguistic patterns and labeling compliance in commercial
products is highly relevant to the local context, helping ensure that product labels clearly communicate essential
information and prevent misleading claims. It also contributes to the limited research on product labeling in the
Philippines, particularly concerning student consumers.

Informed consent is essential in the conduct of the research to ensure mutual agreement between the
researchers and the school administration and PEDO. The researchers gave an inform consent before gathering
the needed data. Using precise and accurate language in product labeling safeguards consumers, ensures regulatory
compliance, builds brand credibility, and prevents confusion or legal issues by clearly conveying essential product
information.
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Data Analysis

To address the research questions, various statistical tools are used to analyze product label compliance.
Frequency distribution identifies common grammatical errors, while the mean measures the extent of mandatory
information compliance. Pearson’s correlation analysis examines the relationship between grammar accuracy and
compliance.

RESULTS AND DISCUSSIONS

Table 1. Frequency distribution of grammatical error found in product labels.

Name The Data Reconstruction Basic grammar Surface
of of Error term description | F % Structure F %
Product description
CPSU PEDO |
“The
coffee
beans The coffee
used in beans used
Rain forest the in the product Subject Misinformation 1
Coffee product were sourced - Verb Agreement 1 10 2
was from the 5
sourced rainforests
out from
the
rainforest s”
1
“Muscov
Kapatiran ado is Muscovado is called | Linking verb & N .
Muscovado called as a natural and subject verb 10 Misinformation 1 25
natural and unrefined agreement
unrefined”
“ . . Adverb 1 10
naetg;arg}lzigh Nat::]aellr)é; igh & Misordering 1 25
adjective
Black Rice _ _ _ _ 0
Cltronella 0
oil - - - -
Lemon
Grass 0
Distillate - - - -
s
Lemon
Grass 0
Disinfect - - - -
ant
Botanical 0
Lotion - - - -
Massage 0
Blend - - - -
TOTAL 3 30 3 75
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Na The Reconstructio Basic F % Surface F %
m Data of n grammar Structure
e Error term description
of description
Produ
ct
CPSU PED!
PRODUCTS
Rain “The The Subject Misinformati 1
forest coffe coffee - Verb on
Coffee e beans Agreement
beans used in
used the
in the product 1 10 2
produ were 5
ct sourced
was from the
sourc rainforests
ed
out
from
the
rainfores
ts”
Kapatira Muscovado is Linking verb 1 Misinformatio 1
n “Muscov called a natural & subject verb n
Muscovad ado is and unrefined agreement
0 called as 10 2
natural 5
and
unrefine
d’?
“natural Naturally Adverb 1 10 Misordering 1
high high & 2
energy” energy 5
adjective
Black Rice _ _ _ 0
Citrone _ _ _ _ 0
lla oil
Lemo _ _ _ _ 0
n
Grass
Distill
ates
Lemo B _ _ B 0
n
Grass
Disinf
ectant
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Botan 0
ical
Lotio

Massa 0
ge

Blend

TOTA 3

The number of grammatical mistakes in different local product labels is displayed in Table 1. Three of the
eight (8) products on the list—Natural High Energy, Kapatiran Muscovado, and Rainforest Coffee—were
discovered to have grammatical problems. Two basic grammar terms and two surface structure descriptions were
used to classify the three grammatical faults that were found. There was a subject-verb agreement mistake in
Rainforest Coffee. According to the Surface Structure framework, the sentence made a misinformation-type error
by using "was" instead of the plural form "were." There were two mistakes in Kapatiran Muscovado: The verb
structure was abused in the sentence "is called as natural and unrefined," which resulted to a linking verb and
subject-verb agreement problem that is classified as misleading. There was an adverb and adjective misordering
issue in the sentence "natural high energy" due to improper adverb use and word order. No grammatical problems
were found in the data for Black Rice, Citronella Oil, and Lemongrass Distillates, suggesting that they either
followed fundamental language rules or were not thoroughly examined.

In a similar vein, Wang and Liu's (2022) study discovered that grammatical errors in product labels,
especially those including false information or incorrect ordering, might damage a brand's trust and perplex
customers. Furthermore, according to Ramirez and Santos (2021), in order to effectively convey required
information on product labels, proper grammar usage—including subject-verb agreement and modifiers—is
essential.

Table 2: Extent of mandatory information compliance label found in various local commercial product.

Rule Rul Rul Rule Rul Rule Rule Rul Rul Rule Rul MEAN

FDA Rules 1 e?2 e3 4 eS 6 7 el e9 10 ell
P1 1 1 1 1 1 1 1 1 1 1 0 90.91%
P2 1 0 1 1 1 1 1 1 1 1 0 81.82%
P3 1 0 0 0 0 0 0 0 0 0 0 9.09%
P4 1 0 0 0 0 0 0 0 0 0 0 9.09%
P5 1 0 0 1 0 0 0 1 0 0 0 27.27%
P6 1 0 0 1 0 0 0 0 0 0 0 18.18%
P7 1 0 1 0 0 0 0 1 0 0 0 27.27%
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P8 1 0 0 0 0 0 0 0 0 0 0 9.09%

TOTAL 34.09%

LEGENDS:

FDA RULES Name of Products

Rule 1- product name/name of the food P1- Kapatiran Muscovado
Rule 2- use of brand name and/or trademark P2- Rainforest Coffee

Rule 3- complete list of ingredients P3- Black Rice

Rule 4- net contents and drained weight P4- Citronella Oil

Rule5- name and address of manufacturer, re-packer, P5- Organic Distillates
packer, importer, trader, and distributor P6- Lemon Grass Disinfectant
Rule 6- lot identification P7- Botanical Lotion

Rule 7- storage condition P8- Massage Blend

Rule 8- expiry or expiration date
Rule9- Food allergen information
Rule 10- direction/ instruction(s) for use

Rule 11- nutrition facts/nutrition information/ nutritive value.

Among the eight commercial products assessed, only P1 and P2 demonstrated high compliance, meeting
over 80% of the FDA labeling requirements. In contrast, P3, P4, and P8 showed very low compliance, adhering
to only 1 out of the 11 rules, or 9.09%. The overall average compliance rate across all products was calculated at
34.09%, reflecting generally poor adherence to FDA standards. Notably, Rule 1 was consistently followed by all
products, suggesting it may be simpler to apply or more strongly emphasized in labeling practices. However, a
noticeable drop in compliance was observed across Rules 2 to 11, highlighting significant gaps and the need for
improvement in ensuring complete and accurate labeling of product information.

Eskiev (2021) states that a product's name is key to brand development, attracting consumers and creating
a positive image, while a lack of identity can hinder acceptance. Similarly, Cooper (2022) emphasizes that
ingredient lists and nutrition information are essential for managing health and ensuring consumer safety. Neff
(2023) points out that net weight and fluid ounces provide vital details on product quantity. Additionally, Afriyie
(2023) stresses the importance of storage information on labels for food security, while Zielinska (2020) notes
that "best before" dates help ensure product reliability. Holleman (2021) underscores the need for clear allergen
information to prevent health risks, and Schifferstein (2021) points out the role of packaging in conveying safety
instructions. Finally, the Philippine Consumer Act (2023) mandates the inclusion of nutritional information on
food labels for compliance with safety standards.

How do local product labels comply with required information standards while ensuring correctness in
grammar?

The results of this study were derived from a comprehensive review of a sample of local product labels,
aiming to identify recurring grammatical errors or inconsistencies. The labels were analyzed and categorized
according to the types of errors observed, including issues such as subject-verb agreement, misordering of
information, missing mandatory details, and incorrect punctuation. Additionally, the study evaluated how
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frequently the labels adhered to required regulatory standards, specifically focusing on the clarity of essential
product information like ingredient lists, expiration dates, allergen warnings, and nutritional facts.

The analysis also included an observation of the label creation process, encompassing both the initial
design phase and the regulatory review in companies or retail settings. This provided valuable insights into how
product labels are developed, revised, and refined to ensure both compliance with legal standards and grammatical
correctness.

Furthermore, the research examined the specific steps taken to enhance label accuracy. These steps
included proofreading by dedicated teams, the involvement of language experts, and adherence to established
guidelines, such as FDA regulations or local labeling standards. By focusing on these processes, the study was
able to assess how much effort goes into ensuring that product labels not only meet mandatory information
requirements but also communicate clearly and accurately to consumers, avoiding confusion or misinformation.

Thus, it supports the study of Octaviano Jr., Oco, Borra, and Go (2016) identify common grammatical
errors among Filipinos, both highlighting how such errors can undermine label clarity and mislead consumers.
Additionally, FDA regulations collectively ensure that product labels provide consumers with accurate,
consistent, and helpful information, promoting informed decision-making and protecting public health.

Summary

The results of the study revealed that the researchers’ total number of products reviewed is 8. With the
thorough analysis of the researchers the percentage of labels with correct grammar usage is 30% or 3 out of 8
products has an error on Basic grammar term description specifically on Subject-Verb Agreement, Linking Verb,
Adverb and Adjective while 75% or 3 out of 8 products has an error on Surface Structure description with the
types of errors found were Misinformation and misordering. Moreover, the compliance rate for mandatory
information is 34.09%. These findings emphasized the need for improvements in grammar, label structure, and
regulatory compliance.

Recommendations

To ensure compliance with accurate product labeling, the Production Enterprise and Development Office
(PEDO) should implement a structured process based on the guidelines of ISO 9001, ISO 22000, and ISO 15223-
1. The process begins with the design and drafting of labels, following standardized templates to ensure
consistency and accuracy in language, with bilingual labeling (English/Filipino) to avoid confusion. The content
should undergo a thorough grammar check, adhering to proper language usage, including subject-verb agreement
and correct application of adjectives and adverbs. Mandatory information, such as ingredients, warnings, and
usage instructions, must be verified for compliance with ISO 22000 standards and legal regulations. An internal
quality assurance (QA) review should follow, where a checklist ensures that all required information is included
and structured correctly. After final approval from PEDOQO, labels can be sent to production for packaging and
market distribution. Regular audits should be conducted to ensure continued compliance and address any updates.
By implementing these processes, PEDO can enhance the accuracy and clarity of product labels, build consumer
trust and support market expansion.
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